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Marketing mix
According to Neil Borden, the marketing mix is the use of unique ingredients in branding to promote the company as well as outdo the competitors. Other scholars such as McCarthy analyzed this definition and as a result came up with 4ps that support the term. Companies use different ingredients to come up with mixed results. Such a company is the Apple Inc. Apple Corporation is very famous organization whose purpose is to initiate technology innovation. During the leadership of Steve Jobs and after him during the term of Tim Cook, the company has made drastic improvements (Harvey, 2017). The corporation is using unique ingredients to outdo its competitors as it was the first to hit the market value of $700 billion.
The traditional four Ps of the marketing mix includes the product, place, price, and promotion. Following Apple Inc., the products include iPhone, iPad, iOS, apple watch, MacOS, Mac Pro, iPod, iCloud, among others. Secondly, Apple uses a variety of channels to reach out to their customer globally. These channels include the Apple stores located worldwide, apple website, corporate resellers, local retail stores and online retails. Consequently, the price of Apple products is high. The target market for the company is only the high-end people, and thus, low prices are not part of the Apple pricing strategy. The organization uses both conventional and unconventional approaches to promote their product (Astuti, Silalahi & Wijaya, 2015). Word of mouth has helped in promotion, use of social media channels, televisions and print media as well.
As mentioned above, the value proposition of the brand is relatively higher than its competitors. Apple does not have a different value proposition for different targets because it targets only wealthy customers or the high-end market. The high-value plan tends to enhance the image of the company. The high priced produced products are known to be of high quality, durable and practical (Astuti, Silalahi & Wijaya, 2015). Therefore, customers are willing to pay as high as the company determines. The management of Apple Inc determines the value proposition.
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